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EMBRACING RETAIL DISRUPTION

Deloitte’s

Deloitte's 30th annual holiday survey polled 4,009 consumers across the United States to explore 
their shopping and spending intentions for the 2015 holiday season.

‘Tis the season
FOR ME

Overall, retailers 
can expect holiday 

spending to be up 12.5%.  
However . . .

of consumers say they will 
be buying for themselves 
when shopping for others.

Home/holiday furnishings

Non-gift clothing for family or self

Socializing away from home

Entertaining at home

Other holiday-related spending

Gifts

Here’s how spending categories 
changed compared to last year:

+33%
+26%
+12%
+10%
+12%

+6%

Thoughtful

44%
Have a specific 
budget for 
holiday 
spending.

Gift recipients shouldn't expect 
too many surprises under the 
tree—with the possible exception 
of handmade items or
subscription gifts.

Know before
YOU GO

82%
Will go online for 
shopping research 
before going to an 
actual store.

69%69% Intend to take 
advantage of 
“webrooming.” 

57%57%
By the time they get to 
the store, only a little 
more than half

of shoppers’ 
minds are made 
up regarding what 
he or she wants 
to buy.

44%44%

Timing

will do the majority of 
their shopping in 
December or later.

Shopping venues

reason to shop in 
physical stores is the 
ability to see and 
touch the product.

#1
reason to avoid physical 
stores is long lines.

#1#1

Plan to shop at 
non-traditional 
venues (festivals, 
fairs, pop-up 
shops, invitation-
only events).

plan to shop local this 
holiday season.

Ship it!
FAST AND FREE

SHOPPERS ARE CHANGING, AND RETAILERS CAN ADAPT

Deloitte’s 2015 holiday survey: Embracing retail disruption (30th anniversary edition)
Copyright © 2015 Deloitte Development LLC

52% don't rely on shopping on 
Black Friday as much as they 
used to, and 41% don’t rely on 
shopping on Cyber Monday as 
much as they used to.

75%
Omnichannel 
shoppers 
plan to 
spend 

more than 
store-only 
shoppers. 

30%30%

Top reasons to shop local:

70%70%
To support the 
local economy. 

54% To find 
one-of-a-kind 
gifts.

59%59%

72% of shoppers expect to take 
advantage of free shipping.

60% believe they can order 
sometime after December 
17 and still qualify for free 
shipping.


